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Reseller Business for Laundry Products
Client’s Service
We all wear clothes and often times they become dirty and require cleaning. People purchase different laundry products for different reasons to fulfill their laundry needs. However, most people rely on advertisements to decide which laundry products to try or purchase. Advertisements may be misleading, causing people to purchase products that ruin the clothes they love or irritate their skin for those who hand wash their clothes. Whether using a laundry machine or hands to clean laundry, everyone needs good laundry products that have been tested and proven to satisfy their laundry needs. According to the American Cleaning Institute’s (ACI) 2019 National Cleaning Survey, Laundry is America’s favorite cleaning task (Marshik, 2016). The survey showed that among all cleaning chores, laundry was the most enjoyed and most frequently done. With this gap in the market, I saw the need to start a reseller business for laundry products. This business involves the purchase of laundry products from different companies, conducting tests on laundry and then re-selling the tested products at a profit. This business will bridge the gap between false advertisements and the consumers. The business will employ social media marketing as the main marketing strategy, with the main focus being on YouTube, Facebook, and WhatsApp. To prove the effectiveness or shortcomings of laundry products, I will make YouTube and Facebook videos of the laundry process and outcome after using different laundry products. The videos will include the pros and cons of the laundry product used, and include advice to the client on whether the product is worth buying or not. The successful products will then be delivered to clients’ homes on order.
Benefits
1. The client stands to buy products that have been tested and proven to be effective in solving their varying laundry needs.
2. The tested products may be delivered to the clients at the comfort of their homes at an affordable fee.
3. No more blind purchase of products due to the influence of misleading advertisements.
4. Videos will include the ingredients used in making the laundry products to prevent clients from using products with harmful chemicals.
5. The business is also advantageous to companies with good laundry products as the testing and resale will advertise their products and increase sales.
However, this business has one disadvantage. If I purchase products that are harmful or of poor quality, I cannot sell them to the clients and that may lead to losses. The solution to this is that the business can generate income from other areas like YouTube video viewership to restore the money lost in the purchase of bad laundry products. This business, though retail, is different from other retail businesses as the products being sold are tried and proven to be effective. Unlike other retail businesses, this business is a four-in-one package. It involves advertisement of products through YouTube videos, the testing of laundry products to determine their effectiveness, advising clients on the best laundry products to use, and selling the tested products to interested clients. This makes it different from other businesses that deal in the same products that mainly just retail the products they purchase directly to the clients.
Target Market
Laundry products are common and a necessity in all American household. They are purchased and used as regularly as people wear clothes. My products and services will target all users of laundry products, young and old. The business targets all those who purchase and use bar soaps, liquid and powdered detergents, laundry pods, laundry balls, fabric softeners, bleach, stain removers, laundry balls, laundry tablets among other products used for daily laundry services. Apart from targeting households, the business also targets laundry businesses that stand to make more profit by using tested laundry products.
Demographics
This is the statistical data relating to the inhabitants of an area and individual groups within it (Lee & Schuele, 2010).
1. Age- My business targets consumers aged between 18 and 50. This is the age group that is not too young or too old to make decisions about the purchase of laundry products.
2. Gender- Though laundry is a chore traditionally done by women; most men nowadays do their own laundry. My business will target both women and men who do laundry for themselves or for their families.
3. Education- Laundry can be done by anyone, whether educated or not. My products will target both educated and uneducated clients who have purchasing power for laundry products.
4. Location- People use laundry products all over the world. However, for a start, I will focus on customers around Washington DC, where I can easily supply my products to their homes by doorstep delivery or courier services.
5. Income- income is important in determining the purchasing power of clients. Those with large income may buy products in large quantities compared to those with little income. Laundry companies usually package their products in sizes that suit customers with varying income. My business will therefore target all laundry users regardless of their income.
6. Internet use- According to statista, 66.6% of American households were connected to the internet 1997-2019. Our products target frequent internet users as our sales depend mostly on social media marketing.
Competition
The main competitors to this business are other businesses that offer sale of laundry products at retail prices. These businesses include supermarkets, neighborhood retail stores and online stores. Though some supermarkets and online stores offer delivery services, my business beats them by the fact that my products are tested before resale.
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